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The Craft of Corporate Journalism-Lionel L. Fisher 1992-08-18
The Craft of Corporate Journalism is a dynamic reference guide
for business journalists, corporate communicators, and writers
and editors of organizational publications. It is an indispensable
manual that will be used daily by beginners and seasoned
corporate writers/editors alike in the daily business of crafting
creative organizational publications. Lionel Fisher writes in a
fresh, down-to-earth style honed by his forty-five years of
experience as a corporate communicator, newspaper
correspondent/columnist, advertising/public relations creative
director-copy chief, and as a freelance writer specializing in
business-sales-marketing-organizational communications. He
provides essential, hands-on counsel, instruction and advice on
the esoteric challenges of corporate writing. The seminal message
Fisher conveys is that business-related magazines, newsletters,
ezines, and other organizational publications need not be dull,
dry, or merely informational. Rather, corporate journalists must
earn and sustain the interest of their readers, which can only be
done with powerful writing. His descriptive instruction and crisp
counsel is packed with riveting examples of journalistic and
business prose to illustrate critical points as he teaches
organizational communicators how to write. The author's
engaging, iconoclastic style instructs on the essentials of
corporate and business writing: How to craft powerful leads;
compose and edit articles with the proper structure, pace, and
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flow; nurture creativity; dissolve writer's block and interview
effectively. But organizational communicators must do more than
just produce outstanding feature and news stories. They are also
responsible for organizing their material into attractive, seductive
packages. They must target and involve readers; present
appetizing arrays of news and feature stories; define and tailor
their publications; set stylistic guidelines; motivate
correspondents; and much, much more.
Beyond Spin-Markos Kounalakis 1999-10-22 Discover a new,
strategic brand of corporate communication that cuts through
today's Dilbert-esque cynicism to engage workforces, manage
constant change, and align organizations. In Beyond Spin, three
experts detail the techniques of corporate journalism--an
ingenious communications model that hinges on open, accurate,
and strategically weighted reporting inside a corporation. With
practical guidelines and real-world examples from SGI, Microsoft,
J.P. Morgan, and other corporations, Beyond Spin helps you equip
your company with this powerful new standard of communication-one that makes the most of every communications vehicle to
keep your company aligned, nimble, innovative, and fiercely
competitive.
Corporate Reputation and the News Media-Craig Carroll
2010-09-01 This volume examines agenda-setting theory as it
applies to the news media’s influence on corporate reputation. It
presents interdisciplinary, international, and empirical
investigations examining the relationship between corporate
reputation and the news media throughout the world. Providing
coverage of more than twenty-five countries, contributors write
about their local media and business communities, representing
developed, emerging, and frontier markets – including Argentina,
Brazil, Chile, China, Germany, Greece, Japan, Nigeria, Spain, and
Turkey, among others. The chapters present primary and
secondary research on various geo-political issues, the nature of
the news media, the practice of public relations, and the role of
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public relations agencies in each of the various countries. Each
chapter is structured to consider two to three hypotheses in the
country under discussion, including: the impact of media visibility
on organizational prominence, top-of-mind awareness and brandname recognition the impact of media favorability on the public’s
organizational images of these firms how media coverage of
specific public issues and news topics relates to the associations
people form of specific firms. Contributors contextualize their
findings in light of the geopolitical environment of their home
countries, the nature of their media systems, and the relationship
between business and the news media within their countries’
borders. Incorporating scholarship from a broad range of
disciplines, including advertising, strategic management,
business, political communication, and sociology, this volume has
much to offer scholars and students examining business and the
news media.
Corporate Media Production-Ray DiZazzo 2012-12-06 With the
advent of affordable equipment, there are more opportunities
than ever in the field of corporate media production. This book
examines all aspects of this creative field, from concept
development to the final stages of postproduction. The book also
clarifies the roles of the writer, producer, director and client
while focusing on the dynamics among these key players. This indepth book captures all the technical and creative elements used
in the creation of media in the corporate world. The new edition
has been updated to reflect the most current media production,
editing, delivery formats and processes, with an emphasis on DV.
There is material on the new digital video cameras and non-linear
editing systems, as well as an expanded discussion of audio
sweetening. A new chapter on evaluation demystifies this critical
process, and there is a new discussion of multimedia.
Corporate Media Production-Raymond DiZazzo 2000 Corporate
Media Production thoroughly examines all aspects of this exciting
creative field, from the initial script to the final stages of
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postproduction. The book also clarifies the roles of the writer,
producer, director and client while focusing on the dynamic
relationship shared by these key players. This in-depth book
captures all the technical and creative elements used in the
creation of media in the corporate world. Topics include: Program
Needs Analysis Developing the creative concept Script essentials
Keys to successful preproduction Lighting, camera and sound
Directing executives, employees, and professional actors The
director's key aesthetic skills Graphics Production Music and
sound production Critical judgment and people skills Traditional
and nonlinear editing Audio sweetening The future of corporate
media
MASS COMMUNICATION-PRABHU TL The process of
developing, transmitting, receiving, and evaluating messages to
large audiences via vocal and written media is known as mass
communication (or communications). It's a broad field that takes
into account not just how and why a message is developed, but
also how and why it's delivered. Print, digital media and the
Internet, social media, radio, and television are all examples of
these mediums. Strategic communication, health communication,
political communication, integrated marketing communications,
journalism, and other related professions are all part of mass
communication. There are various bachelor's and master's in
mass communication programmes provided by colleges and
universities throughout the world for students interested in
working in the area or studying it as an academic field.
Professionals in mass communication employ their understanding
of rhetorical principles and strategic media tactics to create,
distribute, and evaluate effective communications aimed at broad
audiences. Mass communication strategies are used on a daily
basis by public relations specialists, journalists, broadcast
professionals, advertisers and marketers, content writers, graphic
designers and illustrators, public health educators, corporate
media managers, and other media professionals to craft and
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launch strategic communication plans — from broadcast news to
online marketing campaigns and public health announcements —
across nearly every industry. The variety of mass media formats
and communication methods provides for profession choices that
is both creative and flexible. Marketing and advertising,
entertainment, healthcare, journalism, public relations, non-profit
and government, communications consultancy, broadcast media,
financial services, and foreign services are just a few of the fields
where people with a degree in the discipline can work. Media and
mass communication is a research subject within academia as
well as an effective field of applied professional practise. Scholars
in the discipline examine and research topics such as how media
is utilised and the impact it has; the processes that go into
producing media; regulatory, ethical, and legal issues in mass
communication; mass media theory; and associated cultural and
gender issues. Researchers could look into the long-term effects
of how news outlets cover violent and tragic events, or how
advances in information technology and emerging media are
changing interpersonal communication and relationships. They
could also look into the connection between social media and
political voting trends, as well as the significance of social and
mass media platforms in political and social justice activism. A
bachelor's degree in mass communication can provide important
foundational training to step into a role within one or more of
these areas for current and prospective undergraduate students
who know they want to work in large-scale media development,
whether in journalism, marketing, public relations, or political
and/or social justice communication. Core courses in mass
communication theory and history, mass media writing, editing
and publishing for mass audiences, and media law and ethics are
common in bachelor's degree programmes in mass
communication, as are electives in specific areas of mass
communication, such as writing and research for journalists,
public relations writing, digital advertising, video production,
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television broadcasting, and documentary production.
Journalistic Writing-Robert M. Knight 2010 "An indispensable
guide." Richard Lederer, author of The Write Way, Sleeping Dogs
Don't Lay, and Comma Sense -Writing for Visual Media-Anthony Friedmann 2012-11-12 Writing
for Visual Media looks at the fundamental problems a writer faces
in learning to create content for media that is to be seen rather
than read. It takes you from basic concepts to practice through a
seven-step method that helps you identify a communications
problem, think it through, and find a resolution before beginning
to write. Through successive exercises, Writing for Visual Media
helps you acquire the basic skills and confidence you need to
write effective films, corporate and training videos,
documentaries, web sites, PSAs, TV shows, nonlinear media, and
other types of visual narratives. You'll explore your visual
imagination and try out your powers of invention. The companion
web site enriches the content of the printed book with video,
audio, and sample scripts. It includes scripts and the video
produced from them; visual demonstrations of concepts; and an
interactive, illustrated glossary of terms and concepts. Please visit
www.focalpress.com/cw/friedmann-9780240812359 click on the
Interactive Content tab, and follow the registration instructions.
We the Media-Dan Gillmor 2006-01-24 "We the Media, has
become something of a bible for those who believe the online
medium will change journalism for the better." -Financial Times
Big Media has lost its monopoly on the news, thanks to the
Internet. Now that it's possible to publish in real time to a
worldwide audience, a new breed of grassroots journalists are
taking the news into their own hands. Armed with laptops, cell
phones, and digital cameras, these readers-turned-reporters are
transforming the news from a lecture into a conversation. In We
the Media, nationally acclaimed newspaper columnist and blogger
Dan Gillmor tells the story of this emerging phenomenon and
sheds light on this deep shift in how we make--and consume--the
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news. Gillmor shows how anyone can produce the news, using
personal blogs, Internet chat groups, email, and a host of other
tools. He sends a wake-up call tonewsmakers-politicians, business
executives, celebrities-and the marketers and PR flacks who
promote them. He explains how to successfully play by the rules
of this new era and shift from "control" to "engagement." And he
makes a strong case to his fell journalists that, in the face of a
plethora of Internet-fueled news vehicles, they must change or
become irrelevant. Journalism in the 21st century will be
fundamentally different from the Big Media oligarchy that
prevails today. We the Media casts light on the future of
journalism, and invites us all to be part of it. Dan Gillmor is
founder of Grassroots Media Inc., a project aimed at enabling
grassroots journalism and expanding its reach. The company's
first launch is Bayosphere.com, a site "of, by, and for the San
Francisco Bay Area." Dan Gillmor is the founder of the Center for
Citizen Media, a project to enable and expand reach of grassroots
media. From 1994-2004, Gillmor was a columnist at the San Jose
Mercury News, Silicon Valley's daily newspaper, and wrote a
weblog for SiliconValley.com. He joined the Mercury News after
six years with the Detroit Free Press. Before that, he was with the
Kansas City Times and several newspapers in Vermont. He has
won or shared in several regional and national journalism awards.
Before becoming a journalist he played music professionally for
seven years.
Corporate Communications for Executives-Michael B. Goodman
1998-01-01 Communication becomes more complex as businesses
compete in a global environment. The complexity brought on by
an explosion in the number of tools for communication -computers, digital media, interactive corporate television, faxes,
e-mail, the Internet -- fuels the need for a corporation to consider
its communications as central to its strategic plans. Corporate
Communications for Executives looks closely at the professional
practice of corporate communication. It offers numerous
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perspectives on ethics, science and society, employee motivation,
corporate social responsibility, internal communication, global
corporate communications, and communicating corporate
cultures.
Celebrating Time Alone-Lionel Fisher 2009-03-05 Being Alone,
whether by circumstance or choice, is not tragic. What is tragic,
and so wasteful of the preciousness of life, is that too many of us
think we are nothing alone. We seek our happiness and
fulfillment, our answers, our very identity in others when we first
must find it in ourselves - something we can only do alone.
Celebrating Time Alone affirms that it's all right to be alone, to
want to be alone, even to be lonely at times because the rewards
of solitude can make the deprivations so worthwhile. In the fall of
1996, Lionel Fisher embarked on a cross-country journey in
search of men and women who have stretched the envelope of
their aloneness to Waldenesque proportions, achieving great
emotional clarity in the process. He also spoke with their urban
counterparts who, through necessity or choice, prefer to savor
their individuality in smaller servings. In a writing style that is at
once eloquent and down to earth, the author interweaves their
real-life stories with his own insights and experiences to offer
counsel, inspiration, and affirmation on living well alone.
Celebrating Time Alone-Lionel Fisher 2009-03-05 Being Alone,
whether by circumstance or choice, is not tragic. What is tragic,
and so wasteful of the preciousness of life, is that too many of us
think we are nothing alone. We seek our happiness and
fulfillment, our answers, our very identity in others when we first
must find it in ourselves - something we can only do alone.
Celebrating Time Alone affirms that it's all right to be alone, to
want to be alone, even to be lonely at times because the rewards
of solitude can make the deprivations so worthwhile. In the fall of
1996, Lionel Fisher embarked on a cross-country journey in
search of men and women who have stretched the envelope of
their aloneness to Waldenesque proportions, achieving great
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emotional clarity in the process. He also spoke with their urban
counterparts who, through necessity or choice, prefer to savor
their individuality in smaller servings. In a writing style that is at
once eloquent and down to earth, the author interweaves their
real-life stories with his own insights and experiences to offer
counsel, inspiration, and affirmation on living well alone.
Communication Catalog 2005-Neil Thomson 2004-09
Digital Media and Democracy-Megan Boler 2010-08-13 Media
scholars, artists, activists, and journalists discuss how the uses of
the emerging “Social Web” redefine the public sphere and
influence mainstream journalism. In an age of proliferating media
and news sources, who has the power to define reality? When the
dominant media declared the existence of WMDs in Iraq, did that
make it a fact? Today, the “Social Web” (sometimes known as
Web 2.0, groupware, or the participatory web)—epitomized by
blogs, viral videos, and YouTube—creates new pathways for
truths to emerge and makes possible new tactics for media
activism. In Digital Media and Democracy, leading scholars in
media and communication studies, media activists, journalists,
and artists explore the contradiction at the heart of the
relationship between truth and power today: the fact that the
radical democratization of knowledge and multiplication of
sources and voices made possible by digital media coexists with
the blatant falsification of information by political and corporate
powers. The book maps a new digital media landscape that
features citizen journalism, The Daily Show, blogging, and
alternative media. The contributors discuss broad questions of
media and politics, offer nuanced analyses of change in
journalism, and undertake detailed examinations of the use of
web-based media in shaping political and social movements. The
chapters include not only essays by noted media scholars but also
interviews with such journalists and media activists as Amy
Goodman of Democracy Now!, Media Matters host Robert
McChesney, and Hassan Ibrahim of Al Jazeera. Contributors and
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Interviewees Shaina Anand, Chris Atton, Megan Boler, Axel
Bruns, Jodi Dean, Ron Deibert, Deepa Fernandes, Amy Goodman,
Brian Holmes, Hassan Ibrahim, Geert Lovink, Nathalie Magnan,
Robert McChesney, Graham Meikle, Susan Moeller, Alessandra
Renzi, Ricardo Rosas, Trebor Scholz, D. Travers Scott, Rebecca
Statzel
The Handbook of Global Communication and Media Ethics-Robert
S. Fortner 2011-03-21 This groundbreaking handbook provides a
comprehensive picture of the ethical dimensions of
communication in a global setting. Both theoretical and practical,
this important volume will raise the ethical bar for both scholars
and practitioners in the world of global communication and
media. Selected by Choice as an Outstanding Academic Title for
2011 Brings together leading international scholars to consider
ethical issues raised by globalization, the practice of journalism,
popular culture, and media activities Examines important themes
in communication ethics, including feminism, ideology, social
responsibility, reporting, metanarratives, blasphemy,
development, and "glocalism", among many others Contains case
studies on reporting, censorship, responsibility, terrorism,
disenfranchisement, and guilt throughout many countries and
regions worldwide Contributions by Islamic scholars discuss
various facets of that religion's engagement with the public
sphere, and others who deal with some of the religious and
cultural factors that bedevil efforts to understand our world
Online journalism-Gabriele Hooffacker
European Journalism Education-Georgios Terzis 2009
concentration, convergence and globalization of the media have
affected the journalism education landscapes in Europe both at an
institutional as well as at an individual level." --Book Jacket.
Converging Media, Diverging Politics-David Skinner 2005 What
purpose does the news media serve in contemporary North
American society? In this collection of essays, experts from both
the United States and Canada investigate this question, exploring
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the effects of media concentration in democratic systems.
Specifically, the scholars collected here consider, from a range of
vantage points, how corporate and technological convergence in
the news industry in the United States and Canada impacts
journalism's expressed role as a medium of democratic
communication. More generally, and by necessity, Converging
Media, Diverging Politics speaks to larger questions about the
role that the production and circulation of news and information
does, can, and should serve. The editors have gathered an
impressive array of critical essays, featuring interesting and welldocumented case studies that will prove useful to both students
and researchers of communications and media studies.
Managing the Media-Fred J. Evans 1987 Emphasizing the need
for businesses to take a proactive approach to media relations,
examines methods and techniques used by executives to develop
successful press relations. Marketing News Media relations is a
hot topic on today's business agenda. This timely book advocates
that business take a proactive approach to media relations to
prevent biased treatment. Various strategies are developed and
techniques that executives can use are explored. Many case
examples are cited of campaigns waged by companies in diverse
circumstances. It is based on a national survey of business
executives of the Fortune 1,000 largest corporations and
journalists from the nation's largest newspapers.
Project Censored's State of the Free Press 2021-Mickey Huff
2020-12-01 The new and improved "Censored," detailing the top
censored stories and media analysis of 2020. Our nation's oldest
news-monitoring group, Project Censored, refreshes its
longstanding yearbook series, Censored, with State of the Free
Press 2021. This edition offers a more succinct and
comprehensive survey of the most important but underreported
news stories of 2020; in addition to a comparative analysis of the
current state of corporate and independent news media, and its
effect on democracy. The establishment media sustains a decrepit
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post-truth era, as examined the lowlight features: "Junk Food
News"-frivolous stories that distract the public from actual newsand-"News Abuse"-important stories covered in ways that
undermine public understanding. The alternative media provokes
a burgeoning critical media literacy age, as evaluated in the
highlight feature: "Media Democracy in Action"-relevant stories
responsibly reported on by independent organizations. Finally, in
an homage to the history of the annual report, the editors
reinstate the "Déjà vu News" feature-revisited stories from
previous editions. State of the Free Press 2021 endows readers
with the critical thinking and media literacy skills required to
hold the corporate media to account for distorting or censoring
news coverage, and thus, to revitalize our democracy.
The Art of Plain Speaking-Charlie Corbett 2018-12-07 This is a
guide for anyone who wants to connect better with people in the
workplace by speaking clearly and with purpose. It is a result of
five years at Charlie Corbett’s consultancy, Bullfinch Media,
where he helped convince executives that speaking plainly,
thoughtfully, and behaving with humanity, is the best way to win
business, boost morale and advance careers. It provides carefully
detailed wisdom on how to write well, speak publicly and stand
out in your job, as well as how to craft compelling
communications, make the best of social media and handle the
press. The Art of Plain Speaking aims to improve the experience
faced by many in the modern workplace, a world where senior
management are entirely absent from the shop floor – replaced by
indecipherable emails from HR – and where people speak in
esoteric corporate riddles, believing that sounding clever is more
productive than speaking clearly.
The Blackwell Guide to Plato's Republic-Gerasimos Santas
2008-04-15 The Blackwell Guide to Plato’s Republic consists
ofthirteen new essays written by both established scholars
andyounger researchers with the specific aim of helping readers
tounderstand Plato’s masterwork. This guide to Plato’s Republic
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is designed to helpreaders understand this foundational work of
the Westerncanon. Sheds new light on many central features and
themes of theRepublic. Covers the literary and philosophical style
of theRepublic; Plato’s theories of justice and knowledge;his
educational theories; and his treatment of the divine. Will be of
interest to readers who are new to theRepublic, and those who
already have some familiarity withthe book.
Journalism as Practice-Sandra Borden 2013-10-28 Technological
innovation and conglomeration in communication industries has
been accelerating the commodification of the news into just
another product. The emphasis on the bottom line has resulted in
newsroom budget cuts and other business strategies that
seriously endanger good journalism. Meanwhile, the growing
influence of the Internet and partisan commentary has led even
journalists themselves to question their role. In Journalism as
Practice, Sandra L. Borden shows that applying philosopher
Alasdair MacIntyre's ideas of a 'practice' to journalism can help
us to understand what is at stake for society and for those in the
newsrooms who have made journalism their vocation. She argues
that developing and promoting the kind of robust group identity
implied by the idea of a practice can help journalism better
withstand the moral challenges posed by commodification.
Throughout, the book examines key U.S. journalism ethics cases
since 2000. Some of these cases, such as Dan Rather’s
"Memogate" scandal, are explored in detail in Practically
Speaking sections that discuss relevant cases at length. This book
is essential reading for students and practicing journalists
interested in preserving the ethical role of journalism in
promoting the public good.
Perceptions of News Media Managers Toward Their Own
Corporate Community Responsibility-David A. Olsen 1994
The Investment Writing Handbook-Assaf Kedem 2018-03-13 The
writing "bible" for financial professionals The Investment Writing
Handbook provides practical, accessible guidance for crafting
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more effective investor communications. Written by an awardwinning writer, editor, and speechwriter, this book explains the
principles and conventions that help writing achieve its purpose;
whether you need to inform, educate, persuade, or motivate,
you'll become better-equipped to develop a broad range of
communications and literature for investor consumption.
Examples from real-world financial institutions illustrate expert
execution, while explanations and advice targeted specifically
toward investor relations give you the help you need quickly.
From white papers and investment commentary to RFPs, product
literature, and beyond, this book is the financial writer's "bible"
that you should keep within arm's reach. Investment writing is
one of the primary influences on investors' attitudes. It educates,
informs decisions, shapes opinions, and drives behavior—so
shouldn't it be expertly-crafted to achieve its intended goal? This
book explains the "tricks of the trade" to help you get your
message across. Understand the principles of effective investor
communication Master the conventions of informative and
persuasive writing Examine well-written sample documents from
real-world institutions Improve research papers, presentations,
investor letters, marketing literature, and more Virtually all firms
with investors as clients need to communicate to them regularly,
but few financial professionals receive formal training in investor
communications. When investors' opinions, attitudes, and actions
determine the health of your company, it is vitally important that
these communications not be left to chance. The Investment
Writing Handbook provides essential guidance and clear
explanations to help you transform your communication strategy,
execution, and results.
The Power of Corporate Communication-Paul A Argenti
2002-06-28 Featuring real-world examples and case studies from
leading organizations such as SONY, Coke, GE and Martha
Stewart, this book tackles key topics, including: how to leverage
the organization's image; how to get your message to
the-craft-of-corporate-journalism-writing-and-editing-creative-organizational-publications
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shareholders; and how to manage the media.
A Journalism Reader-Michael Bromley 1997 A variety of
contributors - including journalists, cultural theorists,
philosophers, historians and newspaper proprietors - offer
insights and perspectives on the history, status and craft of
journalism.
Official Gazette of the United States Patent and Trademark
Office- 2000
Democracy and Media Decadence-John Keane 2013-10-31
Examines the role of the media in shaping and representing
political life, arguing that 'media decadence' is harmful for
democracy.
Celebrating Time Alone-Lionel Fisher 2001-04-28 Choosing to
enrich your life by yourself is very different from being “lonely.”
In Celebrating Time Alone, Lionel Fisher shares his personal
reflections on solitude, brought into sharp focus by living alone
for six years on a remote Pacific Northwest beach. He
supplements his own reflections by interviewing men and women
in sixteen states, in both rural and urban settings, who have
stretched the envelope of their aloneness to Waldenesque
proportions. All the material is intended to offer counsel,
inspiration, affirmation, insights, encouragement, and advice on
living well alone, to help learn to use solitude and periods of
aloneness for self-discovery and personal growth—whether they
choose aloneness or have it thrust on them.
The Business of Media-David Croteau 2006 This text provides the
critical analysis of the rapidly changing media industry that
students need in order to get behind the headlines and
understand our media-saturated society. This edition includes
updated data and examples, while incorporating some of the most
recent media developments into the analysis.
Encyclopedia of American Journalism-Stephen L. Vaughn
2007-12-11 The Encyclopedia of American Journalism explores
the distinctions found in print media, radio, television, and the
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internet. This work seeks to document the role of these different
forms of journalism in the formation of America's understanding
and reaction to political campaigns, war, peace, protest, slavery,
consumer rights, civil rights, immigration, unionism, feminism,
environmentalism, globalization, and more. This work also
explores the intersections between journalism and other
phenomena in American Society, such as law, crime, business,
and consumption. The evolution of journalism's ethical standards
is discussed, as well as the important libel and defamation trials
that have influenced journalistic practice, its legal protection, and
legal responsibilities. Topics covered include: Associations and
Organizations; Historical Overview and Practice; Individuals;
Journalism in American History; Laws, Acts, and Legislation;
Print, Broadcast, Newsgroups, and Corporations; Technologies.
Framing Austerity-Aileen Marron 2021-05-25 This monograph
examines the ways in which discourses on the public sector were
articulated in the print media during the 2011 financial crisis in
the Irish, UK and European news media. It finds that coverage of
the public sector was ideological, portraying public sector
workers as overpaid, inefficient, and sheltered from the worst of
the crisis. These explanations perpetuated the view that there
was a need for austerity through cutbacks to public services and
public sector pay. The central thesis is that these representations
must be understood as being part of the complex organisational
culture of the newsroom. Additional themes explored in the book
include but are not limited to: Media ownership concentration
and journalistic self-censorship. The marketisation of news and its
impact on journalistic practice. The casualisation of the
newsroom. The fourth estate function of the media. The discourse
of austerity. Neoliberalism as a dominant ideology. Reflexivity in
the newsroom. The crisis of credibility in journalism. Media
portrayals of The “Looney” Left versus the “Reasonable” Right.
Reporting for the Media-Fred Fedler 2005 Grounded in the
basics: grammar, news writing style and traditional story
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structures, this title introduces students to what reporters do engage the world around them, generate story ideas, gather
information, and write a story. It addresses topics such as
broadcast and convergence, taking into account the multimedia
nature of journalism.
Off the Page-Daniel Bernardi 2017-09-12 "Due to rapid
technological change, economic challenges facing media
industries, and the writers' strike of 2007-08, screenwriting has
been changing dramatically. While industry professionals in LA
are still writing screenplays, what the studios want is changing,
and there are new players in the market. Larger studios have
become more conservative about the 'tentpole' pictures they need
to make their bottom lines work, relying more on sequels,
remakes, and established properties with track records in other
media. The spec market for pre-written scripts and pitches by
established professionals is in drastic decline--and viable content
creation by fans and amateurs is on the rise. At the same time
new opportunities for writers are proliferating in TV, micro-budget independents, games, and emerging content platforms
like iTunes and VOD services. Off the Page is designed to be used
by students and writers who want to understand what studios
want, and what kind of opportunities exist beyond the old-school
three-act structure screenplay. The book addresses specific
genres old and new, a wide range of media, as well as specific
professional details like working collaboratively in a 'writer's
room,' showrunning, and the specific ways that scripts themselves
are now written."--Provided by publishe
Global Media Giants-Benjamin Birkinbine 2016-07-01 Global
Media Giants takes an in-depth look at how media corporate
power works globally, regionally, and nationally, investigating the
ways in which the largest and most powerful media corporations
in the world wield power. Case studies examine not only some of
the largest media corporations (News Corp., The Microsoft
Corporation) in terms of revenues, but also media corporations
the-craft-of-corporate-journalism-writing-and-editing-creative-organizational-publications
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that hold considerable power within national, regional, or
geolinguistic contexts (Televisa, The Bertelsmann Group, Sony
Corporation). Each chapter approaches a different corporation
through the lens of economy, politics, and culture, giving students
and scholars a thoughtful and data-driven guide with which to
interrogate contemporary media industry power.
Online Journalism-Richard Craig 2005 Learn to report, write, and
edit for online media with ONLINE JOURNALISM with
InfoTrac®! Created specifically with the Internet in mind, this
communication text will help you explore the writing
opportunities associated with online media. Interviews with
online professionals are included throughout the text to give you
an idea of exactly what the job of the online journalist entails. A
comprehensive Web site helps keep the book up to date and
provides additional material, including sound clips of some of the
book's interviewees.
Literary Journalism-Jean Chance 2001 This first edition reader
introduces students to 26 of our greatest literary journalists, from
Ernie Pyle to Hunter S. Thompson. It is the most current and
complete anthology of the best of literary journalism.
Media Management and Economics Research in a Transmedia
Environment-Alan B. Albarran 2013-07-24 This landmark work
centers on media management and economics within a diverse,
international, historical and constantly changing environment.
The chapters herein reflect the current state of research and
present directions for future study. Developed at the 2012
Research Symposium in conjunction with the annual convention
of the Broadcast Education Association, it represents the most
current theory and research in the area.
The Journalism Quarterly- 2000 Includes section "Book reviews"
and other bibliographical material.
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[DOC] The Craft Of Corporate Journalism
Writing And Editing Creative
Organizational Publications
As recognized, adventure as capably as experience nearly lesson,
amusement, as competently as promise can be gotten by just checking
out a book the craft of corporate journalism writing and editing
creative organizational publications also it is not directly done, you
could receive even more concerning this life, regarding the world.
We find the money for you this proper as skillfully as easy
pretentiousness to acquire those all. We have enough money the craft of
corporate journalism writing and editing creative organizational
publications and numerous books collections from fictions to scientific
research in any way. among them is this the craft of corporate
journalism writing and editing creative organizational publications that
can be your partner.
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